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“Since 2002, this annual event has evolved into the 
cornerstone of SAP's influencer programs, now serving 
as a key event to validate SAP's transformational 
market strategy.”

Other influencer relations 
successes include:

Molson Beer
Toro Lawnmowers
Zarafina Tea
PBS
Parents magazine

Goal Turn customers into fans

Tactic Recruit 10 prominent bloggers for 
access, trials

Metrics Blog posts, videos, tweets, traffic

Results One video received 320,000 views
6,200 downloads of Facebook app
Many blog entries
Program renewed for second year

Quote “12 months of relationship building, 
meetups and feedback gathering has 
changed the way we think, act and plan 
our communications and events.”

-Ken Kaplan, Intel



Source: Elliance, Inc.



Google Indexed pages: 3,760
Alexa ranking: Top .1%
Inbound links: 56,228
Twitter followers: >2,200
Technorati authority: 660
Del.icio.us bookmarks: 1,678
New York Times citations: 253
Computerworld citations: 130
InformationWeek citations: 117
Newsletter subscribers: 125,000
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the Media



Bill Hill, Microsoft



“The Gurus are the cornerstone of 
Clickable’s marketing strategy. 
Clickable's community program, 
led by the Gurus, now directly 
generates at least 50% of all new 
leads and customers and 400% 
more in new monthly advertising 
spend versus a year ago.”



Source: Brian Solis
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Paul Gillin

508-656-0734

paul@gillin.com

www.gillin.com

Twitter: pgillin

Available on Amazon or at 
NewInfluencers.com 

Available on Amazon or at 
SSMMbook.com

Subscribe to my free 
weekly newsletter at 
gillin.com

Coming Jan, 2011: Social Marketing to the Business 
Customer

By Paul Gillin & Eric Schwartzman


