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Alabama sportsmen & women 

 948,000 hunters & anglers spent $1.9 billion in 2011 
948,000 people (residents and non-residents) hunted or fished in Alabama in 2011, more than 
the combined populations of the five largest cities in the state - Birmingham, Montgomery, 
Mobile, Huntsville and Tuscaloosa (948,000 vs. 884,000). 

Alabama's resident sportsmen and women could fill the University of Alabama's Bryant-Denny 
football stadium more than seven times (744,000 sportsmen vs. 101,821 seating capacity). 

Sportsmen and women spent $1.9 billion on hunting and fishing in Alabama in 2011 - that is 
more than the state's revenues from all crops ($1.9 billion vs. $1.17 billion). 

Hunters and anglers support more jobs in Alabama than Redstone Arsenal, the largest 
employer in the state (37,476 vs. 25,373). 

Spending by sportsmen and women in Alabama generated $165 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 4,151 police and sheriff's 
patrol officers.  

Alabama 
Sportsmen & Women 

Support 
 

Spending per Day 
$5.3 million 

 
Salaries and Wages 

$933 million 
 

Federal Taxes 
$199 million 

 
State and Local Taxes  

 $165 million  
 

Ripple Effect 
$2.9 billion 

Every single state makes a contribution. 
Here are the facts on Alabamaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 948,000 12.2 million $1.9 billion  37,476  

     
Total Anglers * 682,600  10.9 million   $736 million   10,489  

     
Total Hunters *  535,100   1.3 million   $1.2 billion   27,257  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

ALABAMA STATISTICS & NATIONAL RANK 

948,000 #17 $1.9 billion #14   37,476  #12  $933 million #14 $364 million #17 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Alaska sportsmen & women 

 563,000 hunters & anglers spent  $1.16 billion in 2011 
563,000 people (residents and non-residents) hunted or fished in Alaska in 2011, more than 
the population of the entire Anchorage Metropolitan Statistical Area (563,000 vs. 388,000). 

The total number of people who fished or hunted in Alaska in 2011 is more than the number 
of people who attended the Alaska State Fair that year (563,000 vs. 308,572). 

Sportsmen and women spent $1.16 billion on hunting and fishing in Alaska in 2011 - that is 
nearly five times the revenues from crab landings in the state that year ($1.16 billion vs. $249 
million in crab landings). 

Hunters and anglers support 15,942 jobs in Alaska, more than the combined employment of 
the three largest employers in the state - Providence Health & Services, Carrs/Safeway, and 
Fred Meyer (15,942 vs. 9,566 combined jobs). 

Spending by sportsmen and women in Alaska generated $141 million in state and local taxes 
in 2011 - that's enough to support the average salaries of more than 2,000 teachers.  

Alaska 
Sportsmen & Women 

Support 
 

Spending per Day 
 $3.2 million  

 
Salaries and Wages 

$554 million 
 

Federal Taxes 
$114 million 

 
State and Local Taxes  

 $141 million  
 

Ripple Effect 
$1.7 billion 

Every single state makes a contribution. 
Here are the facts on Alaskaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 563,000 14.9 million  $1.16 billion   15,942  

     
Total Anglers * 537,900  4.4 million   $718 million   9,992  

     
Total Hunters *  125,200   10.5 million   $439 million   5,950  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

ALASKA STATISTICS & NATIONAL RANK 

563,000 #30  $1.16 billion  #27   15,942  #29  $554 million #28 $255 million #27 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Arizona sportsmen & women 

 786,000 hunters & anglers spent $1.2 billion in 2011 
786,000 people (residents and non-residents) hunted or fished in Arizona in 2011, well more than 
the population of the city of Tucson, the second largest city in the state (786,000 vs. 520,116). 

Arizona's resident sportsmen and women could fill every one of the state's professional sports 
venues (NFL, MLB, NBA, NHL, NASCAR) three times (721,000 vs. 224,010 combined capacity). 

Sportsmen and women spent $1.2 billion on hunting and fishing in Arizona in 2011, more than 
the revenues for dairy products, the highest grossing agricultural commodity in the state that year 
($1.2 billion vs. $871 million). 

Hunters and anglers support 18,220 jobs in Arizona - that is more than Wells Fargo & Co., the 
third largest employer in the state (18,220 vs. 13,859). 

Spending by sportsmen and women in Arizona generated $132 million in state and local taxes in 
2011 - that's enough to support the average salaries of 2,311 police and sheriff's patrol officers.  

Arizona 
Sportsmen & Women 

Support 
 

Spending per Day 
$3.4 million 

 
Salaries and Wages 

$699 million 
 

Federal Taxes 
$155 million 

 
State and Local Taxes  

 $132 million  
 

Ripple Effect 
$2.1 billion 

Every single state makes a contribution. 
Here are the facts on Arizonaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 786,000 15.8 million $1.2 billion  18,220  

     
Total Anglers * 637,000  4.8 million   $893 million   12,505  

     
Total Hunters *  269,300   11 million   $342 million   5,715  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

ARIZONA STATISTICS & NATIONAL RANK 

786,000 #23 $1.2 billion #26   18,220  #26  $699 million #24 $287 million #26 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Arkansas sportsmen & women 

 696,000 hunters & anglers spent  $1.55 billion in 2011 
696,000 people (residents and non-residents) hunted or fished in Arkansas in 2011, about the 
same as the population in the Little Rock Metropolitan Statistical Area (696,000 vs. 709,000). 

More Arkansas residents fish or hunt than attended the 2011 state fair (572,000 vs. 446,573). 

Sportsmen and women spent $1.55 billion on hunting and fishing in Arkansas in 2011 – that 
is more than the revenues for soybeans, the second highest grossing agricultural commodity 
in the state that year ($1.55 billion vs. $1.42 billion). 

Hunters and anglers support 25,393 jobs in Arkansas, more than Wal-Mart (Wal-Mart Stores 
Inc. & Walmart U.S. DIV), the state's largest employer (25,393 vs. 22,000 combined jobs). 

Spending by sportsmen and women in Arkansas generated $163 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 4,446 police and sheriff's 
patrol officers.  

Arkansas 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.25 million  

 
Salaries and Wages 

$733 million 
 

Federal Taxes 
$167 million 

 
State and Local Taxes  

 $163 million  
 

Ripple Effect 
$2.25 billion 

Every single state makes a contribution. 
Here are the facts on Arkansasʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 696,000 18.3 million  $1.55 billion   25,393  

     
Total Anglers * 554,900  15.7 million   $517 million   7,801  

     
Total Hunters *  363,200   2.6 million   $1.03 billion   17,592  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

ARKANSAS STATISTICS & NATIONAL RANK 

696,000 #28  $1.55 billion  #20   25,393  #19  $733 million #22 $330 million #20 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

Title Sponsors: Sponsors: State Sponsors: 
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California sportsmen & women 

 1,820,000 hunters & anglers spent  $3.5 billion in 2011 
1.82 million people (residents and non-residents) hunted or fished in California in 2011, more 
than the population of the City of San Diego (1.82 million vs. 1.31 million). 

People who hunted or fished in California outnumber the combined total home attendance for 
all three of the state's NFL football teams in 2011 (1.82 million vs. 1.55 million). 

Sportsmen and women spent $3.5 billion on hunting and fishing in California in 2011, more 
than receipts from cattle and calves, one of the state's top agricultural commodities that year 
($3.5 billion vs. $2.8 billion).  

Hunters and anglers support 56,388 jobs in California - that is more than the 32nd Street 
Naval Base, the state's largest employer (56,388 vs. 42,951). 

Spending by sportsmen and women in California generated $488 million in state and local 
taxes in 2011, enough to support the average salaries of 6,870 firefighters.  

California 
Sportsmen & Women 

Support 
 

Spending per Day 
 $9.7 million  

 
Salaries and Wages 

$2.3 billion 
 

Federal Taxes 
$540 million 

 
State and Local Taxes  

 $488 million  
 

Ripple Effect 
$6.75 billion 

Every single state makes a contribution. 
Here are the facts on Californiaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,820,000 30.5 million  $3.5 billion   56,388  

     
Total Anglers * 1,673,600  23.8 million   $2.4 billion   35,748  

     
Total Hunters *  394,500   6.7 million   $1.1 billion   20,640  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

CALIFORNIA STATISTICS & NATIONAL RANK 

1,820,000 #5  $3.5 billion  #6   56,388  #4  $2.3 billion #4 $1.03 billion #4 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 
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Colorado sportsmen & women 

 919,000 hunters & anglers spent  $1.3 billion in 2011 
919,000 people (residents and non-residents) hunted or fished in Colorado in 2011, about the 
same as the combined populations of Denver and Aurora, the state's first and third largest 
cities, respectively (919,000 vs.  925,236 combined population). 

Colorado's resident sportsmen and women could fill every one of the state's professional 
sports venues (NFL, MLB, NBA, NHL) four times (727,000 vs. 163,777 combined capacity). 

Sportsmen and women spent $1.3 billion on hunting and fishing in Colorado in 2011 - that is 
more than the combined revenues for corn and hay, the second and third highest grossing 
crops in the state that year ($1.3 billion vs. $1.29 billion in corn and hay receipts) 

Hunters and anglers support more jobs in Colorado than Lockheed Martin Space Systems 
and Lockheed Martin Inc. (18,693 vs. 14,000 combined jobs). 

Spending by sportsmen and women in Colorado generated $135 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 2,752 teachers.  

Colorado 
Sportsmen & Women 

Support 
 

Spending per Day 
 $3.6 million  

 
Salaries and Wages 

$722 million 
 

Federal Taxes 
$171 million 

 
State and Local Taxes  

 $135 million  
 

Ripple Effect 
$2.1 billion 

Every single state makes a contribution. 
Here are the facts on Coloradoʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 919,000 10.6 million  $1.3 billion   18,693  

     
Total Anglers * 767,400  8.4 million   $857 million   10,338  

     
Total Hunters *  259,200   2.2 million   $465 million   8,355  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

COLORADO STATISTICS & NATIONAL RANK 

919,000 #18  $1.3 billion  #24   18,693  #25  $722 million #23 $306 million #23 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Connecticut sportsmen & women 

 350,000 hunters & anglers spent  $752 million in 2011 
350,000 people (residents and non-residents) hunted or fished in Connecticut in 2011, more 
than the combined populations of the cities of Bridgeport and New Haven (350,000 vs. 
274,000). 

Connecticut's sportsmen and women outnumber the attendance at all home games played by 
the University of Connecticut's women's basketball team (350,000 vs. 215,328). 

Sportsmen and women spent $752 million on hunting and fishing in Connecticut in 2011 - that is 
more than the state's revenues from all agricultural commodities ($752 million vs. $560 million). 

Hunters and anglers support 10,753 jobs in Connecticut, nearly as many as Sikorsky Aircraft 
Corporation, the state's largest employer (10,753 vs. 11,000). 

Spending by sportsmen and women in Connecticut generated $90 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 1,444 police and sheriff's   
patrol officers.  

Connecticut 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.1 million  

 
Salaries and Wages 

$415 million 
 

Federal Taxes 
$109 million 

 
State and Local Taxes  

 $90 million  
 

Ripple Effect 
$1.2 billion 

Every single state makes a contribution. 
Here are the facts on Connecticutʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 350,000 5.7 million  $752 million   10,753  

     
Total Anglers * 342,000  4.7 million   $446 million   6,625  

     
Total Hunters *  50,000   1 million   $306 million   4,128  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

CONNECTICUT STATISTICS & NATIONAL RANK 

350,000 #40  $752 million  #39   10,753  #38  $415 million #34 $199 million #33 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Delaware sportsmen & women 

 177,000 hunters & anglers spent  $150 million in 2011 
177,000 people (residents and non-residents) hunted or fished in Delaware in 2011, more 
than the combined population of Wilmington, Dover, and Newark, the state's three largest 
cities (177,000 vs. 138,352 combined population) 

Delaware's resident sportsmen and women could fill Delaware Stadium over four and a half 
times (101,000 vs. 22,000 capacity). 

Sportsmen and women spent $150 million on hunting and fishing in Delaware in 2011 - that is 
more than the state's revenues from corn, the second highest grossing agricultural 
commodity in the state that year ($150 million vs. $117.1 million). 

Hunters and anglers support 1,868 jobs in Delaware, about the same as the number of 
people that are employed at GM's Wilmington Plant (1,868 vs. 1,872). 

Spending by sportsmen and women in Delaware generated $17 million in state and local tax 
revenue in 2011 - that's enough to support the average salaries of 280 police and sheriff's 
patrol officers. 

Delaware 
Sportsmen & Women 

Support 
 

Spending per Day 
$411,000  

 
Salaries and Wages 

$66 million 
 

Federal Taxes 
$16 million 

 
State and Local Taxes  

 $17 million  
 

Ripple Effect 
$211 million 

Every single state makes a contribution. 
Here are the facts on Delawareʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 177,000 2.4 million  $150 million   1,868  

     
Total Anglers * 165,900  2 million   $109 million   1,319  

     
Total Hunters *  22,500   380,000   $41 million   549  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

DELAWARE STATISTICS & NATIONAL RANK 

177,000 #47  $150 million  #50   1,868  #50  $66 million #50 $33 million #50 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Florida sportsmen & women 

 3,152,000 hunters & anglers spent  $5.9 billion in 2011 
3.15 million people (residents and non-residents) hunted or fished in Florida in 2011, more than the 
population of the Tampa, St. Petersburg and Clearwater Metropolitan Statistical Area (3.15 million      
vs. 2.8 million). 

Florida's resident sportsmen and women could fill every one of the state's professional sports venues 
(NFL, NBA, MLB, NHL and NASCAR) more than three and a half times (2.07 million vs. 566,998 
combined capacity). 

Sportsmen and women spent $5.92 billion on hunting and fishing in Florida in 2011 - that is almost twice 
the combined revenues for greenhouse/nursery products and oranges, the state's top two agricultural 
commodities that year ($5.92 billion vs. $3.27 billion in greenhouse/nursery and oranges receipts). 

Hunters and anglers support 94,884 jobs in Florida, more than the Universities of Florida, South Florida, 
and Central Florida, combined (94,884 vs. 59,138 combined employees). 

Spending by sportsmen and women in Florida generated $611 million in state and local taxes in 2011 - 
that's enough to support the average salaries of about 12,000 teachers.  

Florida 
Sportsmen & Women 

Support 
 

Spending per Day 
 $16.2 million  

 
Salaries and Wages 

$3.2 billion 
 

Federal Taxes 
$810 million 

 
State and Local Taxes  

 $611 million  
 

Ripple Effect 
$10.3 billion 

Every single state makes a contribution. 
Here are the facts on Floridaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 3,152,000 62.8 million  $5.9 billion   94,884  

     
Total Anglers * 3,092,000  57.6 million   $4.95 billion   80,211  

     
Total Hunters *  241,800   5.2 million   $965 million   14,673  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

FLORIDA STATISTICS & NATIONAL RANK 

3,152,000 #1  $5.9 billion  #1   94,884  #1  $3.2 billion #1 $1.4 billion #1 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Georgia sportsmen & women 

 1,059,000 hunters & anglers spent  $2.3 billion in 2011 
1.06 million people (residents and non-residents) hunted or fished in Georgia in 2011, more 
than twice the population of the City of Atlanta (1.06 million vs. 420,000 population). 

Georgia's resident sportsmen and women could fill every one of the state's professional sports 
venues (NFL, NBA, MLB and NASCAR) more than three and a half times (981,000 vs. 
263,722). 

Sportsmen and women spent $2.3 billion on hunting and fishing in Georgia in 2011, twice the 
revenues for cotton, the second highest grossing agricultural commodity in the state ($2.3 
billion vs. $1.18 billion in cotton receipts). 

Hunters and anglers support 39,640 jobs in Georgia - that is more than Fort Benning, the 
state's largest employer (39,640 vs. 32,000). 

Spending by sportsmen and women in Georgia generated $216 million in state and local taxes 
in 2011, enough to support the average salaries of 5,432 police and sheriff's patrol officers.  

Georgia 
Sportsmen & Women 

Support 
 

Spending per Day 
 $6.3 million  

 
Salaries and Wages 

$1.2 billion 
 

Federal Taxes 
$293 million 

 
State and Local Taxes  

 $216 million  
 

Ripple Effect 
$3.8 billion 

Every single state makes a contribution. 
Here are the facts on Georgiaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,059,000 17.6 million  $2.3 billion   39,640  

     
Total Anglers * 828,900  8.7 million   $1.31 billion   15,644  

     
Total Hunters *  391,600   8.9 million   $977 million   23,996  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

GEORGIA STATISTICS & NATIONAL RANK 

1,059,000 #14  $2.3 billion  #12   39,640  #10  $1.2 billion #10 $509 million #12 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Hawaii sportsmen & women 

 158,000 hunters & anglers spent  $293 million in 2011 
158,000 people (residents and non-residents) hunted or fished in Hawaii in 2011, more than 
the population of the island of Maui (158,000 vs. 117,644). 

The number of people who fish each year in Hawaii could fill Aloha Stadium three times 
(156,700 vs. 50,000 capacity) 

Sportsmen and women spent $292 million on hunting and fishing in Hawaii in 2011 - that is 
more than the combined revenues of the state's six largest agricultural commodities: Cane for 
sugar, greenhouse & nursery products, cattle & calves, macadamia nuts, coffee, and 
bananas ($292 million vs. $280 million combined revenues). 

Hunters and anglers support more jobs in Hawaii  than Queen's Medical Center in Honolulu, 
the fourth-largest employer in the state (3,781 vs. 3,500). 

Spending by sportsmen and women in Hawaii generated $28 million in state and local tax 
revenue in 2011 - that's enough to support the average salaries of 566 police and sheriff's 
patrol officers. 

Hawaii 
Sportsmen & Women 

Support 
 

Spending per Day 
$801,000  

 
Salaries and Wages 

$130 million 
 

Federal Taxes 
$27 million 

 
State and Local Taxes  

 $28 million  
 

Ripple Effect 
$404 million 

Every single state makes a contribution. 
Here are the facts on Hawaiiʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 158,000 2.6 million  $293 million   3,781  

     
Total Anglers * 156,700  1.9 million   $240 million   3,007  

     
Total Hunters *  22,500   774,000   $53 million   774  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

HAWAII STATISTICS & NATIONAL RANK 

158,000 #49  $293 million  #46   3,781  #47  $130 million #47 $55 million #47 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Idaho sportsmen & women 

 534,000 hunters & anglers spent  $1.02 billion in 2011 
534,000 people (residents and non-residents) hunted or fished in Idaho in 2011, more than 
the combined populations of the five largest cities in the state: Boise City, Nampa, Meridian, 
Idaho Falls and Pocatello (534,000 vs. 473,000). 

The number of people who hunt each year in Idaho could fill Boise Stateʼs Bronco Stadium 
more than six and a half times (246,300 hunters vs 37,000 capacity). 

Sportsmen and women spent $1.02 billion on hunting and fishing in Idaho in 2011, more than 
the revenues from potatoes, the stateʼs third highest grossing agricultural commodity ($1.02 
billion vs. $914 million). 

Hunters and anglers support 15,261 jobs in Idaho - that is more than St. Luke's Health 
System and Micron, the state's largest and third-largest employers, respectively (15,261 vs. 
13,000-14,500 estimated jobs). 

Spending by sportsmen and women in Idaho generated $97 million in state and local taxes in 
2011, enough to support the average salaries of more than 2,100 police and sheriff's patrol. 

Idaho 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.8 million  

 
Salaries and Wages 

$442 million 
 

Federal Taxes 
$105 million 

 
State and Local Taxes  

 $97 million  
 

Ripple Effect 
$1.4 billion 

Every single state makes a contribution. 
Here are the facts on Idahoʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 534,000 9.7 million  $1.02 billion   15,261  

     
Total Anglers * 446,700  5.5 million   $548 million   7,252  

     
Total Hunters *  246,300   4.2 million   $471 million   8,009  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

IDAHO STATISTICS & NATIONAL RANK 

534,000 #32  $1.02 billion  #30   15,261  #30  $442 million #30 $202 million #32 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Illinois sportsmen & women 

 1,309,000 hunters & anglers spent  $2.34 billion in 2011 
1.31 million people (residents and non-residents) hunted or fished in Illinois in 2011, more than  
the combined populations of the Peoria, Rockford, Champaign/Urbana and Springfield 
Metropolitan Statistical Areas (1.31 million vs. 1.17 million). 

There are more people who hunted in Illinois in 2011 than the number of people who attended 
Chicago Bears home games that year (511,800 hunters vs. 497,166 fans). 

Sportsmen and women spent $2.34 billion on hunting and fishing in Illinois in 2011, nearly as 
much as the receipts for all livestock and associated products produced in the state ($2.34 billion 
vs. $2.6 billion in livestock product receipts). 

Hunters and anglers support 31,597 jobs in Illinois - that is more than the combined employment 
of the University of Illinois-Chicago and the University of Illinois-Urbana-Champaign (31,597 vs. 
22,000 combined jobs). 

Spending by sportsmen and women in Illinois generated $277 million in state and local taxes in 
2011, enough to support the average salaries of about 4,800 teachers.  

Illinois 
Sportsmen & Women 

Support 
 

Spending per Day 
 $6.4 million  

 
Salaries and Wages 

$1.25 billion 
 

Federal Taxes 
$317 million 

 
State and Local Taxes  

 $277 million  
 

Ripple Effect 
$3.9 billion 

Every single state makes a contribution. 
Here are the facts on Illinoisʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,309,000 16.5 million  $2.34 billion   31,597  

     
Total Anglers * 1,043,800  13.3 million   $1.02 billion   13,548  

     
Total Hunters *  511,800   3.2 million   $1.32 billion   18,049  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

ILLINOIS STATISTICS & NATIONAL RANK 

1,309,000 #11  $2.34 billion  #10   31,597  #16  $1.25 billion #9 $594 million #9 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Indiana sportsmen & women 

 867,000 hunters & anglers spent  $924 million in 2011 
867,000 people (residents and non-residents) hunted or fished in Indiana in 2011, more than 
the population of the City of Indianapolis (867,000 vs. 820,000). 

Indiana's resident sportsmen and women could fill the Indianapolis Motor Speedway more 
than three times (842,000 vs. 250,000 capacity). 

Sportsmen and women spent $924 million on hunting and fishing in Indiana in 2011 - that is 
more than the revenues for dairy products, the state's fourth leading agricultural commodity 
that year ($924 million vs. $738 million). 

Hunters and anglers support more jobs in Indiana than Delphi Electronics & Safety, the 
state's third-largest employer (14,058 vs. 8,000). 

Spending by sportsmen and women in Indiana generated $103 million in state and local taxes 
in 2011 - that's enough to support the average salaries of about 2,100 teachers.  

Indiana 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.5 million  

 
Salaries and Wages 

$436 million 
 

Federal Taxes 
$106 million 

 
State and Local Taxes  

 $103 million  
 

Ripple Effect 
$1.4 billion 

Every single state makes a contribution. 
Here are the facts on Indianaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 867,000 28.6 million  $924 million   14,058  

     
Total Anglers * 800,800  20.8 million   $694 million   10,293  

     
Total Hunters *  391,700   7.8 million   $230 million   3,765  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

INDIANA STATISTICS & NATIONAL RANK 

867,000 #20  $924 million  #33   14,058  #33  $436 million #31 $209 million #31 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Iowa sportsmen & women 

 598,000 hunters & anglers spent  $779 million in 2011 
598,000 people (residents and non-residents) hunted or fished in Iowa in 2011, more than the 
population of the Des Moines Metropolitan Statistical Area (598,000 vs. 580,300). 

There are more resident sportsmen and women in Iowa than the number of people who 
attended home games of the Iowa Hawkeyes' football team in 2011 (586,000 vs. 494,095). 

Sportsmen and women spent $779 million on hunting and fishing in Iowa in 2011, almost as 
much the receipts from dairy products, one of the state's leading agricultural commodities 
($779 million vs. $888.7 million). 

Hunters and anglers support more jobs in Iowa than Principal Financial Inc., the state's 
largest employer (11,549 vs. 8,000). 

Spending by sportsmen and women in Iowa generated $77 million in state and local tax 
revenues in 2011 - that is enough to support the average salaries of nearly 1,900 teachers. 

Iowa 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.1 million  

 
Salaries and Wages 

$375 million 
 

Federal Taxes 
$86 million 

 
State and Local Taxes  

 $77 million  
 

Ripple Effect 
$1.16 billion 

Every single state makes a contribution. 
Here are the facts on Iowaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 598,000 16.8 million  $779 million   11,549  

     
Total Anglers * 473,300  6 million   $330 million   4,574  

     
Total Hunters *  253,100   10.8 million   $449 million   6,975  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

IOWA STATISTICS & NATIONAL RANK 

598,000 #29  $779 million  #37   11,549  #37  $375 million #38 $163 million #37 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Kansas sportsmen & women 

 527,000 hunters & anglers spent  $629 million in 2011 
527,000 people (residents and non-residents) hunted or fished in Kansas in 2011, more than 
twice the population of the Topeka Metropolitan Statistical Area (527,000 vs. 235,000). 

Kansas' resident sportsmen and women could fill Kansas Speedway more than six times 
(453,000 vs. 73,635 capacity). 

Sportsmen and women spent $629 million on hunting and fishing in Kansas in 2011 - that is 
more than revenues from dairy products, one of the state's leading agricultural commodities 
($629 million vs. $542 million). 

Hunters and anglers support more jobs in Kansas than Sprint/Nextel, the state's second-
largest employer (9,331 vs. 8,000). 

Spending by sportsmen in Kansas generated $69 million in state and local taxes in 2011 - 
that's enough to support the average salaries of about 1,500 teachers.  

Kansas 
Sportsmen & Women 

Support 
 

Spending per Day 
 $1.7 million  

 
Salaries and Wages 

$340 million 
 

Federal Taxes 
$76 million 

 
State and Local Taxes  

 $69 million  
 

Ripple Effect 
$938 million 

Every single state makes a contribution. 
Here are the facts on Kansasʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 527,000 9.4 million  $629 million   9,331  

     
Total Anglers * 400,300  4.2 million   $224 million   3,131  

     
Total Hunters *  282,600   5.2 million   $405 million   6,200  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

KANSAS STATISTICS & NATIONAL RANK 

527,000 #33  $629 million  #40   9,331  #41  $340 million #41 $145 million #40 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Kentucky sportsmen & women 

 713,000 hunters & anglers spent  $1.9 billion in 2011 
713,000 people (residents and non-residents) hunted or fished in Kentucky in 2011, more than 
the population of Louisville, the state's largest city (713,000 vs. 597,300). 

The number of people who fished in Kentucky in 2011 is greater than the total home attendance 
of the University of Kentucky's Men's Basketball team that year (554,200 vs. 354,046). 

Sportsmen and women spent $1.9 billion on hunting and fishing in Kentucky in 2011 - that is 
more than the combined revenues for horses and broilers, the state's top two agricultural 
commodities that year ($1.9 billion vs. $1.6 billion). 

Hunters and anglers support more jobs in Kentucky than the combined employment of 
Cincinatti/Northern Kentucky Intl. Airport, GFS Marketplace, and Humana Inc., the state's three 
largest employers (35,003 vs. 32,000). 

Spending by sportsmen and women in Kentucky generated $167 million in state and local tax 
revenues in 2011 - that is enough to support the average salaries of 4,162 police and sheriff's 
patrol officers. 

Kentucky 
Sportsmen & Women 

Support 
 

Spending per Day 
 $5.2 million  

 
Salaries and Wages 

$848 million 
 

Federal Taxes 
$197 million 

 
State and Local Taxes  

 $167 million  
 

Ripple Effect 
$2.8 billion 

Every single state makes a contribution. 
Here are the facts on Kentuckyʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 713,000 22.4 million  $1.9 billion   35,003  

     
Total Anglers * 554,200  10.2 million   $863 million   12,059  

     
Total Hunters *  347,100   12.2 million   $1.04 billion   22,944  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

KENTUCKY STATISTICS & NATIONAL RANK 

713,000 #26  $1.9 billion  #15   35,003  #14  $848 million #16 $364 million #18 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Louisiana sportsmen & women 

 904,000 hunters & anglers spent  $1.67 billion in 2011 
904,000 people (residents and non-residents) hunted or fished in Louisiana in 2011, more 
than the population of the Baton Rouge Metropolitan Statistical Area (904,000 vs. 808,000). 

There are more resident sportsmen and women in Louisiana than attendees at Louisiana 
State University home football games in 2011 (802,000 vs. 557,210). 

Sportsmen and women spent $1.67 billion on hunting and fishing in Louisiana in 2011 - that is  
five times the value of all commercial seafood landings in the state that year ($1.67 billion vs. 
$334 million in seafood landings). 

Hunters and anglers support more jobs in Louisiana than the combined employment of 
Louisiana State University Health, Feist-Weiller Cancer Center, and Northrop Grumman Ship 
Systems, three of the top employers in the state (23,345 vs. 19,000 combined jobs). 

Spending by sportsmen and women in Louisiana generated $165 million in state and local 
taxes in 2011 - that's enough to support the average salaries of about 3,500 teachers.  

Louisiana 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.6 million  

 
Salaries and Wages 

$783 million 
 

Federal Taxes 
$164 million 

 
State and Local Taxes  

 $165 million  
 

Ripple Effect 
$2.5 billion 

Every single state makes a contribution. 
Here are the facts on Louisianaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 904,000 23.3 million  $1.67 billion   23,345  

     
Total Anglers * 825,000  18.1 million   $959 million   13,265  

     
Total Hunters *  276,700   5.2 million   $710 million   10,080  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

LOUISIANA STATISTICS & NATIONAL RANK 

904,000 #19  $1.67 billion  #18   23,345  #22  $783 million #20 $329 million #21 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Maine sportsmen & women 

 413,000 hunters & anglers spent  $609 million in 2011 
413,000 people (residents and non-residents) hunted or fished in Maine in 2011, more than 
three times the combined populations of Portland, Lewiston, and Bangor, the three largest 
cities in the state (413,000 vs. 135,800 combined population). 

The number of people who hunted in Maine in 2011 is six times greater than the total home 
attendance of the Maine Black Bears college football team that year (180,500 vs. 29,000 total 
home attendance). 

Sportsmen and women spent $609 million on hunting and fishing in Maine in 2011 - that is 
nearly double the value from lobster landings in the state that year ($609 million vs. $331.4 
million in landings). 

Hunters and anglers support more jobs in Maine  than Hannaford Bros. Co, the state's largest 
employer (10,387 vs. approx. 8,000 total employees). 

Spending by sportsmen and women in Maine generated $71 million in state and local tax 
revenues in 2011 - that is enough to support the average salaries of 2,238 firefighters. 

Maine 
Sportsmen & Women 

Support 
 

Spending per Day 
 $1.7 million  

 
Salaries and Wages 

$321 million 
 

Federal Taxes 
$72 million 

 
State and Local Taxes  

 $71 million  
 

Ripple Effect 
$977 million 

Every single state makes a contribution. 
Here are the facts on Maineʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 413,000 5 million  $609 million   10,387  

     
Total Anglers * 341,200  3.9 million   $396 million   6,723  

     
Total Hunters *  180,500   1.1 million   $213 million   3,664  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MAINE STATISTICS & NATIONAL RANK 

413,000 #38  $609 million  #42   10,387  #40  $321 million #42 $143 million #41 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Maryland sportsmen & women 

 445,000 hunters & anglers spent  $815 million in 2011 
The 426,000 residents who hunt and fish in Maryland is more than two times the combined 
populations of the cities of Columbia and Germantown (426,000 vs 186,000). 

The number of people who hunted or fished in Maryland in 2011 could fill the Baltimore 
Ravens' stadium more than six times (445,000 vs. 71,000). 

Sportsmen and women spent $815 million on hunting and fishing in Maryland in 2011 - that is 
more than receipts for broilers, the state's top agricultural commodity that year ($815 million 
vs. $725 million). 

Hunters and anglers support 10,707 jobs in Maryland, more than Lockheed Martin, one of the 
state's largest employers (10,707 vs. 8,000). 

Spending by sportsmen and women in Maryland generated $84 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 1,486 police and sheriff's 
patrol officers.  

Maryland 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.2 million  

 
Salaries and Wages 

$387 million 
 

Federal Taxes 
$96 million 

 
State and Local Taxes  

 $84 million  
 

Ripple Effect 
$1.25 billion 

Every single state makes a contribution. 
Here are the facts on Marylandʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 445,000 5.7 million  $815 million   10,707  

     
Total Anglers * 426,100  4.7 million   $549 million   6,209  

     
Total Hunters *  88,300   1 million   $266 million   4,498  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MARYLAND STATISTICS & NATIONAL RANK 

445,000 #36  $815 million  #35   10,707  #39  $387 million #36 $180 million #35 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Massachusetts sportsmen & women 

 538,000 hunters & anglers spent  $626 million in 2011 
538,000 people (residents and non-residents) hunted or fished in Massachusetts in 2011, 
more than the combined populations of Worcester, Springfield, and Lowell, three of the state's 
largest cities (538,000 vs. 439,300 combined population). 

The number of resident sportsmen and women in Massachusetts could fill every one of the 
state's professional sports stadiums (NFL, NBA, MLB, NHL) more than three times (464,000 
vs. 142,438 combined capacities). 

Sportsmen and women spent $626 million on hunting and fishing in Massachusetts in 2011 - 
that is more than the combined receipts for all agricultural commodities in the state that year 
($626 million vs. 515.6 million). 

Hunters and anglers support about the same number of jobs in Massachusetts as are 
employed by Boston University (9,101 vs. 9,000+). 

Spending by sportsmen and women in Massachusetts generated $71 million in state and local 
tax revenues in 2011 - that is enough to support the average salaries of 1,442 firefighters. 

Massachusetts 
Sportsmen & Women 

Support 
 

Spending per Day 
 $1.7 million  

 
Salaries and Wages 

$381 million 
 

Federal Taxes 
$91 million 

 
State and Local Taxes  

 $71 million  
 

Ripple Effect 
$1.08 billion 

Every single state makes a contribution. 
Here are the facts on Massachusettsʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 538,000 10.9 million  $626 million   9,101  

     
Total Anglers * 531,700  8.4 million   $475 million   7,213  

     
Total Hunters *  56,100   2.5 million   $151 million   1,888  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MASSACHUSETTS STATISTICS & NATIONAL RANK 

538,000 #31  $626 million  #41   9,101  #42  $381 million #37 $162 million #38 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Michigan sportsmen & women 

 1,938,000 hunters & anglers spent  $4.8 billion in 2011 
1.9 million people (residents and non-residents) hunted or fished in Michigan in 2011, more than the 
combined populations of Detroit, Grand Rapids, Lansing, Ann Arbor, and Flint (1.9 million vs. 1.1 million 
combined population). 

There are more resident sportsmen and women in Michigan than the number of people who attended 
Detroit Lions and Detroit Pistons home games last year (1.64 million vs. 985,578 combined attendance). 

Sportsmen and women spent $4.83 billion on hunting and fishing in Michigan in 2011 - that is more than 
the combined revenues for  dairy products, corn, and soybeans, the state's three highest grossing 
agricultural commodities that year ($4.83 billion vs. 4.47 billion). 

Hunters and anglers support more jobs in Michigan than the combined number of people employed by 
the University of Michigan-Ann Arbor, Detroit Receiving Hospital, and Delphi Thermal Systems, three of 
the state's largest employers (72,462 vs. 50,716). 

Spending by sportsmen and women in Michigan generated $576 million in state and local tax revenue in 
2011 - that is enough to support the average salaries of 10,948 police and sheriff's patrol officers. 

Michigan 
Sportsmen & Women 

Support 
 

Spending per Day 
 $13.2 million  

 
Salaries and Wages 

$2.65 billion 
 

Federal Taxes 
$643 million 

 
State and Local Taxes  

 $576 million  
 

Ripple Effect 
$8.2 billion 

Every single state makes a contribution. 
Here are the facts on Michiganʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,938,000 39.2 million  $4.8 billion   72,462  

     
Total Anglers * 1,744,200  28.2 million   $2.5 billion   37,989  

     
Total Hunters *  528,900   11 million   $2.3 billion   34,473  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MICHIGAN STATISTICS & NATIONAL RANK 

1,938,000 #4  $4.8 billion  #3   72,462  #2  $2.65 billion #3 $1.2 billion #3 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Minnesota sportsmen & women 

 1,649,000 hunters & anglers spent  $3.17 billion in 2011 
1.65 million people (residents and non-residents) hunted or fished in Minnesota in 2011, nearly 
double the combined populations of Minneapolis, St. Paul, Rochester, and Duluth, the four largest 
cities in the state (1.65 million vs. 860,700 combined populations). 

There are more resident sportsmen and women in Minnesota than there are people who attended 
Minnesota Vikings home games and Minnesota Timberwolves home games in 2011 (1.4 million vs. 
1.08 million combined attendance). 

Sportsmen and women spent $3.2 billion on hunting and fishing in Minnesota in 2011 - that is more 
than the total receipts for hogs, the state's third highest grossing agricultural commodity that year 
($3.2 billion vs. $2.6 billion). 

Hunters and anglers support more jobs in Minnesota than the Mayo Foundation (47,901 vs. 32,893). 

Spending by sportsmen and women in Minnesota generated $358 million in state and local tax 
revenues in 2011 - that is enough to support the average salaries of 6,669 teachers. 

Minnesota 
Sportsmen & Women 

Support 
 

Spending per Day 
 $8.7 million  

 
Salaries and Wages 

$1.7 billion 
 

Federal Taxes 
$426 million 

 
State and Local Taxes  

 $358 million  
 

Ripple Effect 
$5.5 billion 

Every single state makes a contribution. 
Here are the facts on Minnesotaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,649,000 27.3 million  $3.17 billion   47,901  

     
Total Anglers * 1,561,900  21.7 million   $2.44 billion   35,462  

     
Total Hunters *  476,500   5.6 million   $733 million   12,439  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MINNESOTA STATISTICS & NATIONAL RANK 

1,649,000 #6  $3.17 billion  #7   47,901  #7  $1.7 billion #6 $784 million #7 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  



SPORTSMEN 
BENEFIT 

THE 
STATE 

ECONOMY 
	  

Mississippi sportsmen & women 

 782,000 hunters & anglers spent  $2.2 billion in 2011 
782,000 people (residents and non-residents) hunted or fished in Mississippi in 2011 - that is 
more than the population of the Jackson Metropolitan Statistical Area (782,000 vs. 545,000). 

The number of Mississippi resident hunters and anglers is about the same as the total 
attendance for the 2011 Mississippi State Fair (700,000 vs. 694,221). 

Sportsmen and women spent $2.2 billion on hunting and fishing in Mississippi in 2011, about 
the same as the receipts for broilers, the state's top agricultural commodity that year ($2.2 
billion vs. $2.16 billion). 

Hunters and anglers support 33,584 jobs in Mississippi, more than twice the combined 
employment of the University of Mississippi and the University of Mississippi Medical Center 
(33,584 vs. 12,063 combined employment). 

Spending by sportsmen and women in Mississippi generated $187 million in state and local 
taxes in 2011 - that's enough to support the average salaries of more than 6,000 police and 
sheriff's patrol officers.  

Mississippi 
Sportsmen & Women 

Support 
 

Spending per Day 
 $6 million  

 
Salaries and Wages 

$847 million 
 

Federal Taxes 
$186 million 

 
State and Local Taxes  

 $187 million  
 

Ripple Effect 
$3.02 billion 

Every single state makes a contribution. 
Here are the facts on Mississippiʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 782,000 19.3 million  $2.2 billion   33,584  

     
Total Anglers * 650,900  9.2 million   $902 million   11,073  

     
Total Hunters *  483,200   10.1 million   $1.3 billion   22,511  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MISSISSIPPI STATISTICS & NATIONAL RANK 

782,000 #24  $2.2 billion  #13   33,584  #15  $847 million #17 $373 million #16 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Missouri sportsmen & women 

 1,277,000 hunters & anglers spent  $1.67 billion in 2011 
1.28 million people (residents and non-residents) hunted or fished in Missouri in 2011, more than 
the combined populations of the cities of Kansas City, St. Louis and Springfield (1.28 million vs. 
939,000). 

Missouri's resident sportsmen and women could fill all of the state's professional sports team's 
(NFL, MLB and NHL) home venues more than four times (1 million vs. 243,444 total capacity). 

Sportsmen and women spent $1.67 billion on hunting and fishing in Missouri in 2011 - that    is 
more than the receipts for cattle, the state's third highest grossing agricultural commodity ($1.67 
billion vs. $1.64 billion). 

Hunters and anglers support more jobs in Missouri than the combined employment of  Barnes-
Jewish Hospital and St. John's Hospital, the two largest employers in the state (28,895 vs. 
17,000). 

Spending by sportsmen and women in Missouri generated $181 million in state and local taxes in 
2011 - that's enough to support the average salaries of 4,283 police and sheriff's patrol officers.  

Missouri 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.6 million  

 
Salaries and Wages 

$902 million 
 

Federal Taxes 
$211 million 

 
State and Local Taxes  

 $181 million  
 

Ripple Effect 
$2.7 billion 

Every single state makes a contribution. 
Here are the facts on Missouriʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,277,000 24 million  $1.67 billion   28,895  

     
Total Anglers * 1,071,500  14.9 million  $685 million  10,842  

     
Total Hunters *  576,500   9.1 million   $985 million   18,053  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MISSOURI STATISTICS & NATIONAL RANK 

1,277,000 #12  $1.67 billion  #17   28,895  #17  $902 million #15 $392 million #13 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Montana sportsmen & women 

 335,000 hunters & anglers spent  $983 million in 2011 
335,000 people (residents and non-residents) hunted or fished in Montana in 2011, about the 
same as the combined populations of the stateʼs three largest metropolitan statistical areas - 
Billings, Missoula and Great Falls (335,000 vs. 352,000). 

More people fished in Montana in 2011 than attended all of the University of Montana 
Grizzlies' home football games (267,200 anglers vs. 199,023 attendees). 

Sportsmen and women spent $983 million on hunting and fishing in Montana in 2011, three 
and a half times more than revenues from hay, the third leading agricultural product in the 
state ($983 million vs. $271 million). 

Hunters and anglers support 16,515 jobs in Montana - that is more than five times the 
number of employees as Billings Clinic, one of the state's largest employers (16,515 vs. 
3,000+ jobs). 

Spending by sportsmen and women in Montana generated $102 million in state and local 
taxes in 2011 - that's enough to support the average salaries of about 2,500 teachers.  

Montana 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.7 million  

 
Salaries and Wages 

$429 million 
 

Federal Taxes 
$109 million 

 
State and Local Taxes  

 $102 million  
 

Ripple Effect 
$1.4 billion 

Every single state makes a contribution. 
Here are the facts on Montanaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 335,000 4.9 million  $983 million   16,515  

     
Total Anglers * 267,200  2.4 million   $350 million   5,375  

     
Total Hunters *  150,100   2.5 million   $633 million   11,140  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

MONTANA STATISTICS & NATIONAL RANK 

335,000 #41  $983 million  #31   16,515  #28  $429 million #32 $211 million #30 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Nebraska sportsmen & women 

 289,000 hunters & anglers spent  $780 million in 2011 
289,000 people (residents and non-residents) hunted or fished in Nebraska in 2011, more 
than the population of the City of Lincoln (289,000 vs. 258,000). 

Nebraska's resident sportsmen and women could fill the Nebraska Cornhusker's football 
stadium more than three times (258,000 vs. 81,000 capacity). 

Sportsmen and women spent $780 million on hunting and fishing in Nebraska in 2011, the 
same as the combined receipts from the state's wheat, dairy, and sugar beet crops. 

Hunters and anglers support 12,085 jobs in Nebraska - that is more than the combined 
employment of the Tyson Fresh Meats plants in Dakota City and Lexington (12,085 vs. 
8,300). 

Spending by sportsmen and women in Nebraska generated $81 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 1,933 firefighters.  

Nebraska 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.1 million  

 
Salaries and Wages 

$369 million 
 

Federal Taxes 
$86.6 million 

 
State and Local Taxes  

 $80.7 million  
 

Ripple Effect 
$1.2 billion 

Every single state makes a contribution. 
Here are the facts on Nebraskaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 289,000 10.2 million  $780 million   12,085  

     
Total Anglers * 207,000  2.6 million   $218 million   3,230  

     
Total Hunters *  128,400   7.6 million   $562 million   8,856  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NEBRASKA STATISTICS & NATIONAL RANK 

289,000 #43  $780 million  #36   12,085  #36  $369 million #39 $167 million #36 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Nevada sportsmen & women 

 163,000 hunters & anglers spent  $409 million in 2011 
163,000 people (residents and non-residents) hunted or fished in Nevada in 2011 - that is 
nearly three times the population of Carson City, the state's capital (163,000 vs. 55,700).  

The number of people who fished in Nevada in 2011 could fill UNLV's Sam Boyd Stadium 
four times (146,500 anglers vs. 36,800 capacity). 

Sportsmen and women spent $409 million on hunting and fishing in Nevada in 2011 - that is 
more than the combined cash receipts for canola, the state's fifth-highest grossing agricultural 
commodity that year ($409 million vs. 325.8 million). 

Hunters and anglers support more jobs in Nevada than Sunrise Hospital and Medical Center 
in Las Vegas (5,326 vs. 4,500). 

Spending by sportsmen and women in Nevada generated $38 million in state and local tax 
revenues in 2011 - that is enough to support the average salaries of 570 police and sheriff's 
patrol officers. 

Nevada 
Sportsmen & Women 

Support 
 

Spending per Day 
 $1.1 million  

 
Salaries and Wages 

$205 million 
 

Federal Taxes 
$48 million 

 
State and Local Taxes  

 $38 million  
 

Ripple Effect 
$615 million 

Every single state makes a contribution. 
Here are the facts on Nevadaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 163,000 2.2 million  $409 million   5,326  

     
Total Anglers * 146,500  1.4 million   $190 million   2,268  

     
Total Hunters *  43,400   796,000   $219 million   3,058  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NEVADA STATISTICS & NATIONAL RANK 

163,000 #48  $409 million  #45   5,326  #45  $205 million #45 $86 million #45 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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New Hampshire sportsmen & women 

 247,000 hunters & anglers spent  $270 million in 2011 
247,000 people (residents or non-residents) hunted or fished in New Hampshire in 2011, 
more than the combined populations of the Cities of Manchester, Nashua and Concord 
(247,000 vs. 239,000). 

New Hampshire's resident sportsmen and women could fill New Hampshire Motor Speedway 
almost two times (168,000 vs. 93,521 track capacity). 

Sportsmen and women spent $271 million on hunting and fishing in New Hampshire in 2011 - 
that is more than the receipts for all agricultural commodities in the state that year ($271 
million vs. $190 million). 

Hunters and anglers support nearly as many  jobs in New Hampshire as the University 
System of New Hampshire, the state's largest employer (4,537 vs. 4,743). 

Spending by sportsmen and women in New Hampshire generated $31 million in state and 
local taxes in 2011 - that's enough to support the average salaries of 720 firefighters.  

New Hampshire 
Sportsmen & Women 

Support 
 

Spending per Day 
$741,000  

 
Salaries and Wages 

$149 million 
 

Federal Taxes 
$36.1 million 

 
State and Local Taxes  

 $31.5 million  
 

Ripple Effect 
$430 million 

Every single state makes a contribution. 
Here are the facts on New Hampshireʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 247,000 6 million  $270 million   4,537  

     
Total Anglers * 228,100  4.4 million   $210 million   3,614  

     
Total Hunters *  56,200   1.6 million   $60 million   923  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NEW HAMPSHIRE STATISTICS & NATIONAL RANK 

247,000 #45  $270 million  #47   4,537  #46  $149 million #46 $67.6 million #46 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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New Jersey sportsmen & women 

 794,000 hunters & anglers spent  $1.26 billion in 2011 
794,000 people (resident and non-resident) hunted or fished in New Jersey in 2011, more than 
the populations of the three largest cities combined - Newark, Jersey City, and Paterson 
(794,000 vs. 671,000). 

New Jersey's resident sportsmen and women could fill MetLife Stadium more than eight and a 
half times (709,000 vs. 82,500). 

Sportsmen and women spent $1.26 billion on hunting and fishing in New Jersey in 2011 -  that 
is more than the receipts for all agricultural commodities in the state for that year combined 
($1.26 billion vs. $1.12 billion). 

New Jersey's hunters and anglers support more than twice the number of jobs as Continental 
Airlines in Newark, the state's largest employer (16,905 vs. 8,000). 

Spending by sportsmen and women in New Jersey generated $151 million in state and local tax 
revenue in 2011, enough to support the average salaries of over 1,850 policemen in the state. 

New Jersey 
Sportsmen & Women 

Support 
 

Spending per Day 
 $3.5 million  

 
Salaries and Wages 

$653 million 
 

Federal Taxes 
$176 million 

 
State and Local Taxes  

 $151 million  
 

Ripple Effect 
$2.07 billion 

Every single state makes a contribution. 
Here are the facts on New Jerseyʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 794,000 10.8 million  $1.26 billion   16,905  

     
Total Anglers * 766,100  9.4 million   $1.15 billion   15,386  

     
Total Hunters *  93,800   1.4 million   $116 million   1,519  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NEW JERSEY STATISTICS & NATIONAL RANK 

794,000 #22  $1.26 billion  #25   16,905  #27  $653 million #25 $327 million #22 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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New Mexico sportsmen & women 

 304,000 hunters & anglers spent  $579 million in 2011 
304,000 people (residents or non-residents) hunted or fished in New Mexico in 2011, more 
than the population of the Las Cruces Metropolitan Statistical Area (304,000 vs. 214,000). 

New Mexico's resident sportsmen and women could fill the New Mexico Lobo's football 
stadium more than six times (252,000 vs. 40,000 capacity). 

Sportsmen and women spent $579 million on hunting and fishing in New Mexico in 2011, 
more than the combined receipts for pecans, hay, cotton, corn, and chili peppers  ($579 
million vs. $539 million total receipts). 

Hunters and anglers support nearly as many jobs in New Mexico as Los Alamos National 
Laboratories, one of the largest employers in the state (7,695 vs. 7,949). 

Spending by sportsmen and women in New Mexico generated $58 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 1,644 firefighters.  

New Mexico 
Sportsmen & Women 

Support 
 

Spending per Day 
 $1.6 million  

 
Salaries and Wages 

$258 million 
 

Federal Taxes 
$56 million 

 
State and Local Taxes  

 $58 million  
 

Ripple Effect 
$819 million 

Every single state makes a contribution. 
Here are the facts on New Mexicoʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 304,000 6.3 million  $579 million   7,695  

     
Total Anglers * 278,000  3.9 million   $433 million   5,487  

     
Total Hunters *  68,800   2.4 million   $146 million   2,208  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NEW MEXICO STATISTICS & NATIONAL RANK 

304,000 #42  $579 million  #43   7,695  #43  $258 million #43 $114 million #43 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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New York sportsmen & women 

 2,109,000 hunters & anglers spent  $4.95 billion in 2011 
2.11 million people (residents or non-residents) hunted or fished in New York in 2011, almost as 
much as the combined populations of the Buffalo/Niagara Falls and Rochester Metropolitan 
Statistical Areas (2.11 million vs. 2.19 million). 

There are more resident sportsmen and women in New York than the combined total home 
attendance for all New York Giants, New York Jets and Buffalo Bills football games (1.98 million 
vs. 1.71 million combined attendance). 

Sportsmen and women spent $4.95 billion on hunting and fishing in New York in 2011, more than 
revenues for dairy products, the state's top agricultural commodity ($4.95 billion vs. $2.74 billion). 

Hunters and anglers support more jobs in New York than the North Shore-LIJ Health System, the 
state's largest employer (56,014 vs. 37,000). 

Spending by sportsmen and women in New York generated $623 million in state and local taxes 
in 2011 - that's enough to support the average salaries of about 8,775 teachers.  

New York 
Sportsmen & Women 

Support 
 

Spending per Day 
 $13.6 million  

 
Salaries and Wages 

$2.7 billion 
 

Federal Taxes 
$644 million 

 
State and Local Taxes  

 $623 million  
 

Ripple Effect 
$8.12 billion 

Every single state makes a contribution. 
Here are the facts on New Yorkʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 2,109,000 30.8 million  $4.95 billion   56,014  

     
Total Anglers * 1,882,300  29.9 million   $2.7 billion   32,317  

     
Total Hunters *  823,400   927,000   $2.25 billion   23,697  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of pro-
sportsmen legislators that advance the agenda of America’s hunters and anglers.  

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NEW YORK STATISTICS & NATIONAL RANK 

2,109,000 #3  $4.95 billion  #2   56,014  #5  $2.7 billion #2 $1.3 billion #2 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

Title Sponsors: Sponsors: State Sponsors: 
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North Carolina sportsmen & women 

 1,631,000 hunters & anglers spent  $2.3 billion in 2011 
1.63 million people (residents and non-residents) hunted or fished in North Carolina in 2011, about 
the same as the combined populations of the Raleigh and Durham Metropolitan Statistical Areas 
(1.63 million vs. 1.7 million). 

The number of people who fished in North Carolina in 2011 is more than the combined total home 
attendance for the NFLʼs Carolina Panthers and the NBAʼs Charlotte Bobcats (1.52 million anglers 
vs. 1.06 million fans). 

Sportsmen and women spent $2.3 billion on hunting and fishing in North Carolina in 2011 – thatʼs 
almost as much as revenues for hogs, the second highest grossing agricultural commodity that year 
($2.3 billion vs. $2.5 billion). 

Hunters and anglers support more jobs in North Carolina than the combined employment of Merrill 
Lynch & Co. Inc. and Nortel Networks Corp., the two largest employers in the state (35,088 vs. 
25,000 combined jobs). 

Spending by sportsmen and women in North Carolina generated $249 million in state and local taxes 
in 2011 - that's enough to support the average salaries of 6,054 police and sheriff's patrol officers.  

North Carolina 
Sportsmen & Women 

Support 
 

Spending per Day 
 $6.3 million  

 
Salaries and Wages 

$1.2 billion 
 

Federal Taxes 
$280 million 

 
State and Local Taxes  

 $249 million  
 

Ripple Effect 
$3.7 billion 

Every single state makes a contribution. 
Here are the facts on North Carolinaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,631,000 24.2 million  $2.3 billion   35,088  

     
Total Anglers * 1,524,600  23.5 million   $1.7 billion   25,712  

     
Total Hunters *  335,000   748,000   $650 million   9,376  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
HUNTERS: 13.7 MILLION $38.3 billion 681,000 $26.4 billion $11.8 billion 

NORTH CAROLINA STATISTICS & NATIONAL RANK 

1,631,000 #7  $2.3 billion  #11   35,088  #13  $1.2 billion #11 $529 million #11 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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North Dakota sportsmen & women 

 116,000 hunters & anglers spent  $222 million in 2011 
116,000 people (resident and non-resident) hunted or fished in North Dakota in 2011, more 
than the population of Bismarck's Metropolitan Statistical Area (116,000 vs. 111,000). 

North Dakota's resident sportsmen and women could fill the North Dakota State Bison's home 
football field more than 4 times (93,000 vs. 19,000). 

Sportsmen and women spent $222 million on hunting and fishing in North Dakota in 2011, 
which is nearly as much as the receipts for dry beans ($222 million vs. $240 million). 

North Dakota's hunters and anglers supported 3,500 jobs in 2011 - that is the same amount 
of people that are employed by Altru Health Systems, the state's second largest employer 
that year. 

North Dakota's sportsmen and women generated $28 million in state and local tax revenue in 
2011, enough to support the average salaries of more than 600 policemen in the state. 

North Dakota 
Sportsmen & Women 

Support 
 

Spending per Day 
$607,000  

 
Salaries and Wages 

$104 million 
 

Federal Taxes 
$23 million 

 
State and Local Taxes  

 $28 million  
 

Ripple Effect 
$305 million 

Every single state makes a contribution. 
Here are the facts on North Dakotaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 116,000 19.1 million  $222 million   3,464  

     
Total Anglers * 66,100  736,000   $74 million   1,210  

     
Total Hunters *  82,400   18.4 million   $148 million   2,254  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

NORTH DAKOTA STATISTICS & NATIONAL RANK 

116,000 #50  $222 million  #48   3,464  #48  $104 million #48 $51 million #48 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Ohio sportsmen & women 

 1,561,000 hunters & anglers spent  $2.75 billion in 2011 
1.56 million people (residents and non-residents) hunted or fished in Ohio in 2011, more than 
the combined populations of the stateʼs three largest cities - Columbus, Cleveland and 
Cincinnati (1.56 million vs. 1.5 million). 

Ohioʼs hunters could fill Ohio Stateʼs football stadium more than five times (553,000 hunters 
vs. 102,000 seating capacity). 

Sportsmen and women spent $2.76 billion on hunting and fishing in Ohio in 2011, about the 
same as the revenues for corn, the stateʼs top grossing agricultural commodity that year. 
($2.76 billion vs. $2.79 billion). 

Hunters and anglers support more jobs in Ohio than the Cleveland Clinic Health System, the 
state's second-largest employer (46,825 vs. 39,300). 

Spending by sportsmen and women in Ohio generated $301 million in state and local taxes in 
2011 - that's enough to support the average salaries of about 5,473 teachers.  

Ohio 
Sportsmen & Women 

Support 
 

Spending per Day 
 $7.6 million  

 
Salaries and Wages 

$1.3 billion 
 

Federal Taxes 
$320 million 

 
State and Local Taxes  

 $301 million  
 

Ripple Effect 
$4.3 billion 

Every single state makes a contribution. 
Here are the facts on Ohioʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,561,000 25.8 million  $2.75 billion   46,825  

     
Total Anglers * 1,341,700  16.9 million   $1.9 billion   26,354  

     
Total Hunters *  552,900   8.9 million   $854 million   20,471  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

OHIO STATISTICS & NATIONAL RANK 

1,561,000 #8  $2.75 billion  #8   46,825  #8  $1.3 billion #8 $621 million #8 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Oklahoma sportsmen & women 

 779,000 hunters & anglers spent  $1.5 billion in 2011 
779,000 people (residents and non-residents) hunted or fished in Oklahoma in 2011, more than 
the population of Oklahoma City (779,000 vs. 580,000). 

Oklahoma's resident sportsmen and women outnumber the total home attendance for the 
Oklahoma City Thunder in 2011 (770,000 vs. 600,699). 

Sportsmen and women spent $1.5 billion on hunting and fishing in Oklahoma in 2011 - that is 
more than the combined receipts for all crops in the state that year ($1.5 billion vs. $1.3 billion). 

Hunters and anglers support more jobs in Oklahoma than the combined employment of Integris 
Baptist Medical Center and American Airlines Inc., two of the state's largest employers (23,432 
vs. 16,000 combined jobs). 

Spending by sportsmen and women in Oklahoma generated $143 million in state and local taxes 
in 2011 - that's enough to support the average salaries of 3,710 police and sheriff's patrol officers.  

Oklahoma 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.1 million  

 
Salaries and Wages 

$555 million 
 

Federal Taxes 
$158 million 

 
State and Local Taxes  

 $143 million  
 

Ripple Effect 
$2.1 billion 

Every single state makes a contribution. 
Here are the facts on Oklahomaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 779,000 13.5 million  $1.5 billion   23,432  

     
Total Anglers * 729,200  8.5 million   $821 million   11,342  

     
Total Hunters *  243,800   5 million   $681 million   12,090  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

OKLAHOMA STATISTICS & NATIONAL RANK 

779,000 #25  $1.5 billion  #22   23,432  #21  $555 million #27 $301 million #25 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Oregon sportsmen & women 

 703,000 hunters & anglers spent  $929 million in 2011 
703,000 people (residents and non-residents) hunted or fished in Oregon in 2011, more than 
the population of the City of Portland (703,000 vs. 584,000). 

Oregon's resident sportsmen and women could fill the Oregon Ducks' Autzen Stadium more 
than eight times (444,000 vs. 54,000 capacity). 

Sportsmen and women spent $929 million on hunting and fishing in Oregon in 2011 - that is 
more than the receipts for greenhouse and nursery products, the state's top agricultural 
commodity that year ($929 million vs. $830 million). 

Hunters and anglers support more jobs in Oregon than the combined employment of Nike Inc. 
and Hewlett-Packard, two of the state's largest employers (14,769 vs. 11,500 combined jobs). 

Spending by sportsmen and women in Oregon generated $99 million in state and local taxes in 
2011 - that's enough to support the average salaries of 1,693 police and sheriff's patrol officers.  

Oregon 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.5 million  

 
Salaries and Wages 

$515 million 
 

Federal Taxes 
$124 million 

 
State and Local Taxes  

 $99 million  
 

Ripple Effect 
$1.6 billion 

Every single state makes a contribution. 
Here are the facts on Oregonʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 703,000 7.9 million  $929 million   14,769  

     
Total Anglers * 637,700  5.7 million   $681 million   11,043  

     
Total Hunters *  196,400   2.2 million   $248 million   3,726  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

OREGON STATISTICS & NATIONAL RANK 

703,000 #27  $929 million  #32   14,769  #32  $515 million #29 $223 million #29 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Pennsylvania sportsmen & women 

 1,424,000 hunters & anglers spent  $1.5 billion in 2011 
1.42 million people (residents and non-residents) hunted or fished in Pennsylvania in 2011, which 
is almost the same as the population of the City of Philadelphia (1.42 million vs. 1.5 million). 

There are more resident sportsmen and women in Pennsylvania then the combined total home 
attendance for the Philadelphia Eagles and the Pittsburgh Steelers in 2011 (1.28 million vs.    
1.06 million). 

Sportsmen and women spent $1.5 billion on hunting and fishing in Pennsylvania in 2011 - that is 
more than the combined receipts for corn and cattle, the state's #2 and #3 agricultural 
commodities that year ($1.5 billion vs. $1.23 billion). 

Hunters and anglers support roughly the same number of jobs in Pennsylvania as Pennsylvania 
State University, the third largest employer in the state (24,797 vs. 25,000). 

Spending by sportsmen and women in Pennsylvania generated $181 million in state and local 
taxes in 2011 - that's enough to support the average salaries of 3,238 police and sheriff's     
patrol officers.  

Pennsylvania 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.1 million  

 
Salaries and Wages 

$833 million 
 

Federal Taxes 
$209 million 

 
State and Local Taxes  

 $181 million  
 

Ripple Effect 
$2.5 billion 

Every single state makes a contribution. 
Here are the facts on Pennsylvaniaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,424,000 28.4 million  $1.5 billion   24,797  

     
Total Anglers * 1,101,200  10.1 million   $503 million   9,587  

     
Total Hunters *  774,900   18.3 million   $986 million   15,211  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

PENNSYLVANIA STATISTICS & NATIONAL RANK 

1,424,000 #10  $1.5 billion  #23   24,797  #20  $833 million #19 $390 million #14 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Rhode Island sportsmen & women 

 179,000 hunters & anglers spent  $154 million in 2011 
179,000 people (residents and non-residents) hunted or fished in Rhode Island in 2011, more 
than the population of Providence, the state's largest city (179,000 vs 178,000). 

Rhode Island's resident sportsmen and women could fill the Brown University Bears' football 
stadium nearly five times (94,000 vs 20,000).   

Sportsmen and women spent $154 million on hunting and fishing in Rhode Island in 2011 -  
that is two and a half times more than the receipts for all agricultural commodities in the state 
that year ($154 million vs $62 million). 

Hunters and anglers supported nearly as many jobs in Rhode Island as the University of 
Rhode Island, the second largest university faculty in the state (2,300 vs. 2,500). 

Rhode Island's sportsmen and women generated $18 million in state and local taxes in 2011 - 
that is enough to support the average salaries of more than 250 secondary school teachers in 

Rhode Island 
Sportsmen & Women 

Support 
 

Spending per Day 
$422,000  

 
Salaries and Wages 

$85 million 
 

Federal Taxes 
$20 million 

 
State and Local Taxes  

 $18 million  
 

Ripple Effect 
$238 million 

Every single state makes a contribution. 
Here are the facts on Rhode Islandʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 179,000 2.5 million  $154 million   2,347  

     
Total Anglers * 174,900  2.1 million   $135 million   2,056  

     
Total Hunters *  20,100   419,000   $18.5 million   290  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

RHODE ISLAND STATISTICS & NATIONAL RANK 

179,000 #46  $154 million  #49   2,347  #49  $85 million #49 $38 million #49 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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South Carolina sportsmen & women 

 847,000 hunters & anglers spent  $1.5 billion in 2011 
847,000 people (residents and non-residents) hunted or fished in South Carolina in 2011 - that is more 
than the population of the Columbia Metropolitan Statistical Area (847,000 vs. 777,000). 

South Carolina's resident sportsmen and women could fill the Clemson Tigers' and South Carolina 
Gamecocks' home stadiums almost four times (615,000 vs. 161,750 combined capacity). 

Sportsmen and women spent $1.5 billion on hunting and fishing in South Carolina in 2011, which is 
more than the combined receipts for all livestock products in the state that year ($1.5 billion vs. $1.42 
billion). 

Hunters and anglers support 40,005 jobs in South Carolina, more than the combined employment of 
Palmetto Health Baptist, Palmetto Health Richland, and Greenville Memorial Hospital, the state's three 
largest employers (40,005 vs. 22,500 combined jobs). 

Spending by sportsmen and women in South Carolina generated $124 million in state and local taxes 
in 2011 - that's enough to support the average salaries of about 2,564 teachers.  

South Carolina 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.2 million  

 
Salaries and Wages 

$733 million 
 

Federal Taxes 
$178 million 

 
State and Local Taxes  

 $124 million  
 

Ripple Effect 
$2.3 billion 

Every single state makes a contribution. 
Here are the facts on South Carolinaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 847,000 15.5 million  $1.5 billion   40,005  

     
Total Anglers * 743,800  11.2 million   $866 million   19,994  

     
Total Hunters *  253,500   4.3 million   $658 million   20,011  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

SOUTH CAROLINA STATISTICS & NATIONAL RANK 

847,000 #21  $1.5 billion  #21   40,005  #9  $733 million #21 $302 million #24 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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South Dakota sportsmen & women 

 430,000 hunters & anglers spent  $1.04 billion in 2011 
430,000 people (resident and non-residents) hunted or fished in South Dakota in 2011, more 
than the combined population in the stateʼs top three metropolitan statistical areas - Sioux 
Falls, Rapid City and Aberdeen (430,000 vs. 402,000). 

The number of people who hunt in South Dakota each year is almost the same as the 
attendance at the Black Hills Stock Show & Rodeo (270,300 hunters vs. 300,000 attendees). 

Sportsmen and women spent $1.04 billion on hunting and fishing in South Dakota, which is 
more than the receipts for wheat, one of the stateʼs highest grossing agricultural commodities 
($1.04 billion vs. $858 million). 

Hunters and anglers support more jobs in South Dakota than the combined employment of 
Sanford Health and Alvera McKennan Hospital, the state's two largest employers (14,780 vs. 
13,963 combined employees). 

Spending by sportsmen and women in South Dakota generated $87 million in state and local 
taxes in 2011 - that's enough to support the average salaries of about 2,200 teachers.  

South Dakota 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.8 million  

 
Salaries and Wages 

$428 million 
 

Federal Taxes 
$102 million 

 
State and Local Taxes  

 $87 million  
 

Ripple Effect 
$1.4 billion 

Every single state makes a contribution. 
Here are the facts on South Dakotaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 430,000 7.8 million  $1.04 billion   14,780  

     
Total Anglers * 267,900  4.1 million   $314 million   3,747  

     
Total Hunters *  270,300   3.7 million   $723 million   11,034  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of pro-
sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

SOUTH DAKOTA STATISTICS & NATIONAL RANK 

430,000 #37  $1.04 billion  #29   14,780  #31  $428 million #33 $189 million #34 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Tennessee sportsmen & women 

 994,000 hunters & anglers spent  $1.8 billion in 2011 
994,000 people (resident and non-resident) hunted or fished in Tennessee in 2011, well more 
than the total population of Knoxville, the state's third largest Metropolitan Statistical Area 
(994,000 vs. 704,000). 

Tennessee's resident sportsmen and women could fill the Tennessee Volunteers' home football 
stadium nine times (923,000 vs. 100,000).   

Sportsmen and women spent $1.8 billion on hunting and fishing in Tennessee in 2011, which is 
more than the receipts for all livestock products in the state that year ($1.8 billion vs $1.4 billion). 

Hunters and anglers supported 26,389 jobs in Tennessee in 2011, nearly twice the amount of 
employees of Vanderbilt University Medical Center, the state's largest employer (26,389 vs 
15,000). 

Tennessee's sportsmen and women generated $167 million in state and local taxes in 2011 - 
that is enough to support the average salaries of more than 3,400 secondary school teachers   
in the state. 

Tennessee 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.9 million  

 
Salaries and Wages 

$971 million 
 

Federal Taxes 
$214 million 

 
State and Local Taxes  

 $167 million  
 

Ripple Effect 
$2.9 billion 

Every single state makes a contribution. 
Here are the facts on Tennesseeʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 994,000 26.8 million  $1.8 billion   26,389  

     
Total Anglers * 826,300  17 million   $1.3 billion   17,542  

     
Total Hunters *  374,600   9.8 million   $505 million   8,847  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

TENNESSEE STATISTICS & NATIONAL RANK 

994,000 #16  $1.8 billion  #16   26,389  #18  $971 million #13 $381 million #15 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Texas sportsmen & women 

 2,713,000 hunters & anglers spent  $4.1 billion in 2011 
2.7 million people (resident and non-resident) hunted or fished in Texas in 2011, more than 
the  population of Houston, the state's largest city (2.7 million vs 2.1 million). 

There are more sportsmen and women in Texas than the 2011 home attendance for the 
Dallas Cowboys, the Dallas Mavericks, the Houston Texans, and the Houston Rockets 
combined (2.7 million vs 2.4 million). 

Sportsmen and women spent $4.1 billion on hunting and fishing in Texas in 2011, which is 
nearly twice the receipts for cotton, the state's second largest agricultural commodity that 
year ($4.1 billion vs. $2.3 billion). 

Hunters and anglers supported more jobs in Texas than Dell, the University of Texas - Austin, 
and the MD Anderson Cancer Center, the state's top three employers (65,993 vs. 59,000  
jobs combined). 

Texas' sportsmen and women generated $415 million in state and local taxes in 2011 - that is 
enough to support the average salaries of more than 8,100 policemen in the state. 

Texas 
Sportsmen & Women 

Support 
 

Spending per Day 
 $11.3 million  

 
Salaries and Wages 

$2.3 billion 
 

Federal Taxes 
$539 million 

 
State and Local Taxes  

 $415 million  
 

Ripple Effect 
$7.26 billion 

Every single state makes a contribution. 
Here are the facts on Texasʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 2,713,000 51 million  $4.1 billion   65,993  

     
Total Anglers * 2,246,400  30.7 million   $2 billion   29,824  

     
Total Hunters *  1,147,000   20.4 million   $2.1 billion   36,170  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

TEXAS STATISTICS & NATIONAL RANK 

2,713,000 #2  $4.1 billion  #4   65,993  #3  $2.3 billion #5 $954 million #5 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

	  

                                                                                                                                                                                                                                            
This report is made possible with help from our sponsors. 

	   	   	  

Title Sponsors: Sponsors: State Sponsors: 
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Utah sportsmen & women 

 493,000 hunters & anglers spent  $1.04 billion in 2011 
493,000 people (resident and non-resident) hunted or fished in Utah in 2011, nearly as many as 
live in the Provo-Orem Metropolitan Statistical Area, the state's third largest Metropolitan  
Statistical Area (493,000 vs. 540,000). 

There are more resident sportsmen and women in Utah than attended the Utah State Fair 
(406,000 vs 300,000). 

Sportsmen and women spent $1.04 billion on hunting and fishing in Utah in 2011, which is almost 
the same as the total receipts for all livestock and livestock products in the state that year      
($1.04 billion vs. $1.09 billion). 

Hunters and anglers supported 19,677 jobs in Utah in 2011, almost as much as Intermountain 
Healthcare, one of the largest employers in the state (19,677 vs 20,000). 

Utah's sportsmen and women generated $112 million in state and local taxes in 2011 - that is 
enough to support the average salaries of more than 2,400 secondary school teachers in the state. 

Utah 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.85 million  

 
Salaries and Wages 

$563 million 
 

Federal Taxes 
$127 million 

 
State and Local Taxes  

 $112 million  
 

Ripple Effect 
$1.7 billion 

Every single state makes a contribution. 
Here are the facts on Utahʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 493,000 8.7 million  $1.04 billion   19,677  

     
Total Anglers * 413,600  6 million   $490 million   7,207  

     
Total Hunters *  192,900   2.7 million   $550 million   12,471  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

UTAH STATISTICS & NATIONAL RANK 

493,000 #34  $1.04 billion  #28   19,677  #24  $563 million #26 $239 million #28 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  



SPORTSMEN 
BENEFIT 

THE 
STATE 

ECONOMY 
	  

Vermont sportsmen & women 

 254,000 hunters & anglers spent  $442 million in 2011 

254,000 people (resident and non-resident) hunted or fished in Vermont in 2011, more than the 
population of Burlington, the state's largest Metropolitan Statistical Area (254,000 vs. 213,000). 

There are twice as many resident sportsmen and women in Vermont as attended the Vermont 
State Fair (134,000 vs. 61,600). 

Sportsmen and women spent $442 million on hunting and fishing in Vermont in 2011, which is 
ten times more than the revenues from maple products that year ($442 million vs. $40 million). 

Hunters and anglers support more jobs in Vermont than IBM, the state's largest employer 
(6,814 vs. 5,400). 

Spending by sportsmen and women in Vermont generated $50 million in state and local taxes in 
2011 - that's enough to support the average salaries of 1,129 police and sheriff's patrol officers.  

Vermont 
Sportsmen & Women 

Support 
 

Spending per Day 
 $1.2 million  

 
Salaries and Wages 

$214 million 
 

Federal Taxes 
$51 million 

 
State and Local Taxes  

 $50 million  
 

Ripple Effect 
$658 million 

Every single state makes a contribution. 
Here are the facts on Vermontʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 254,000 12.3 million  $442 million   6,814  

     
Total Anglers * 207,000  2.2 million   $147 million   2,420  

     
Total Hunters *  90,100   10.1 million   $295 million   4,394  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

VERMONT STATISTICS & NATIONAL RANK 

254,000 #44  $442 million  #44   6,814  #44  $214 million #44 $101 million #44 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Virginia sportsmen & women 

 1,068,000 hunters & anglers spent  $2.38 billion in 2011 
1.07 million people (resident and non-resident) hunted or fished in Virginia in 2011, more than 
the combined populations of Virginia Beach, Norfolk and Chesapeake, the state's three largest 
cities (1.07 million vs. 902,000). 

Virginia's resident sportsmen and women could fill Richmond International Raceway and 
Martinsville Speedway nearly five times (842,000 vs 177,000 combined capacity). 

Sportsmen and women spent $2.38 billion on hunting and fishing in Virginia in 2011 - that is 
more than the combined receipts for all the livestock related products sold in the state that year 
($2.38 billion vs $2.12 billion). 

Hunters and anglers support 39,164 jobs in Virginia, nearly twice as many as are employed by 
the University of Virginia, one of the state's largest employers (39,164 vs. 20,000). 

Spending by sportsmen and women in Virginia generated $242 million in state and local taxes in 
2011, enough to support the average salaries of more than 4,700 police and sheriff's patrol officers.  

Virginia 
Sportsmen & Women 

Support 
 

Spending per Day 
 $6.5 million  

 
Salaries and Wages 

$1.17 billion 
 

Federal Taxes 
$297 million 

 
State and Local Taxes  

 $242 million  
 

Ripple Effect 
$3.6 billion 

Every single state makes a contribution. 
Here are the facts on Virginiaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,068,000 12.1 million  $2.38 billion   39,164  

     
Total Anglers * 832,600  10.5 million   $1.4 billion   18,672  

     
Total Hunters *  432,400   1.6 million   $977 million   20,492  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

VIRGINIA STATISTICS & NATIONAL RANK 

1,068,000 #13  $2.38 billion  #9   39,164  #11  $1.17 billion #12 $539 million #10 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Washington sportsmen & women 

 1,005,000 hunters & anglers spent  $1.6 billion in 2011 
1 million people (resident and non-resident) hunted or fished in Washington in 2011 - that is 
more than the combined populations of Seattle and Spokane, the state's two largest cities (1 
million vs. 816,000). 

Washington's resident sportsmen and women could fill the Seattle Seahawks' and Mariners' 
home stadiums nearly eight and a half times (968,000 vs. 114,447). 

Sportsmen and women spent $1.6 billion on hunting and fishing in Washington in 2011, about 
the same as the receipts for apples, the state's top grossing agricultural commodity that year 
($1.6 billion vs $1.57 billion). 

Hunters and anglers support as many jobs in Washington as the Seattle-Tacoma Airport, one 
of the top employers in the state (21,823 vs 21,000). 

Spending by sportsmen and women in Washington generated $159 million in state and local 
taxes in 2011, enough to support the average salaries of more than 2,300 police and sheriff's 
patrol officers. 

Washington 
Sportsmen & Women 

Support 
 

Spending per Day 
 $4.3 million  

 
Salaries and Wages 

$836 million 
 

Federal Taxes 
$201 million 

 
State and Local Taxes  

 $159 million  
 

Ripple Effect 
$2.6 billion 

Every single state makes a contribution. 
Here are the facts on Washingtonʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,005,000 16 million  $1.6 billion   21,823  

     
Total Anglers * 938,000  13.5 million   $1.2 billion   16,211  

     
Total Hunters *  218,800   2.5 million   $370 million   5,612  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

WASHINGTON STATISTICS & NATIONAL RANK 

1,005,000 #15  $1.6 billion  #19   21,823  #23  $836 million #18 $360 million #19 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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West Virginia sportsmen & women 

 447,000 hunters & anglers spent  $870 million in 2011 
447,000 people (resident and non-resident) hunted or fished in West Virginia in 2011, more 
than the population of Charleston, the state's largest Metropolitan Statistical Area (447,000 
vs. 304,000).   

West Virginia's resident sportsmen and women could fill the West Virginia Mountaineers' 
home football stadium more than five times (322,000 vs. 60,000). 

Sportsmen and women spent $870 million on hunting and fishing in West Virginia in 2011, 
more than the combined receipts for all agricultural commodities produced in the state that 
year ($870 million vs. $564 million). 

Hunters and anglers supported 12,600 jobs in West Virginia in 2011, nearly twice the number 
of people employed by the Ruby Day Surgery Center, the state's largest employer (12,600 vs. 
6,700). 

Sportsmen and women in West Virginia generated $81 million in state and local taxes in 2011 
- that is enough to support the average salaries of more than 2,200 policemen in the state. 

West Virginia 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.4 million  

 
Salaries and Wages 

$353 million 
 

Federal Taxes 
$81 million 

 
State and Local Taxes  

 $81 million  
 

Ripple Effect 
$1.18 billion 

Every single state makes a contribution. 
Here are the facts on West Virginiaʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 447,000 16.7 million  $870 million   12,585  

     
Total Anglers * 305,100  4.5 million   $448 million   7,208  

     
Total Hunters *  246,900   12.2 million   $422 million   5,377  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

WEST VIRGINIA STATISTICS & NATIONAL RANK 

447,000 #35  $870 million  #34   12,585  #35  $353 million #40 $162 million #39 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  



SPORTSMEN 
BENEFIT 

THE 
STATE 

ECONOMY 
	  

Wisconsin sportsmen & women 

 1,554,000 hunters & anglers spent  $4.03 billion in 2011 
1.55 million people (resident and non-resident) hunted or fished in Wisconsin in 2011, almost 
the same as the number of people that live in the Milwaukee-Waukesha-West Allis Metropolitan 
Area, the state's largest Metropolitan Statistical Area (1.55 million vs. 1.56 million).   

There are two times more resident sportsmen and women in Wisconsin than the total home 
attendance for the Green Bay Packers in 2011 (1.2 million vs. 564,097).  

Sportsmen and women spent $4.03 billion on hunting and fishing in Wisconsin in 2011, almost 
twice the combined receipts for corn, the state's second highest grossing agricultural 
commodity that year ($4.03 billon vs $2.1 billion). 

Hunters and anglers support more jobs in Wisconsin than the University of Wisconsin-Madison, 
Menard's, and Kohl's Corp. the state's three largest employers (55,722 vs. 29,964). 

Sportsmen and women in Wisconsin generated $377 million in state and local taxes in 2011 - 
that is enough to support the average salaries of more than 7,200 policemen in the state. 

Wisconsin 
Sportsmen & Women 

Support 
 

Spending per Day 
 $11 million  

 
Salaries and Wages 

$1.7 billion 
 

Federal Taxes 
$429 million 

 
State and Local Taxes  

 $377 million  
 

Ripple Effect 
$6.22 billion 

Every single state makes a contribution. 
Here are the facts on Wisconsinʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 1,554,000 24.5 million  $4.03 billion   55,722  

     
Total Anglers * 1,246,800  21.3 million   $1.5 billion   21,542  

     
Total Hunters *  894,500   3.2 million   $2.5 billion   34,180  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

WISCONSIN STATISTICS & NATIONAL RANK 

1,554,000 #9  $4.03 billion  #5   55,722  #6  $1.7 billion #7 $806 million #6 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 
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Wyoming sportsmen & women 

 390,000 hunters & anglers spent  $778 million in 2011 
390,000 people (resident and non-resident) hunted or fished in Wyoming in 2011 - that is more 
than four times the population of Cheyenne, the state's largest Metropolitan Statistical Area 
(390,000 vs 93,000). 

Wyoming's resident sportsmen and women could fill the Wyoming Cowboys' home football 
stadium more than four times (145,000 vs. 33,500). 

Sportsmen and women spent $778 million on hunting and fishing in Wyoming in 2011, more than 
twice the combined receipts for all crop products in the state that year ($778 million vs. $362 million). 

Hunters and anglers supported 13,943 jobs in Wyoming in 2011 - that is five times more than the 
number of people employed by the University of Wyoming, the state's largest employer (13,943  
vs. 2,800). 

Sportsmen and women in Wyoming generated $53 million in state and local taxes in 2011 - that   
is enough to support the average salaries of more than 1,500 teachers.  

Wyoming 
Sportsmen & Women 

Support 
 

Spending per Day 
 $2.1 million  

 
Salaries and Wages 

$390 million 
 

Federal Taxes 
$90 million 

 
State and Local Taxes  

 $53 million  
 

Ripple Effect 
$1.07 billion 

Every single state makes a contribution. 
Here are the facts on Wyomingʼs anglers and hunters. 

     

SEGMENT PARTICIPANTS DAYS SPENDING JOBS 

     
Total Sportsmen * 390,000 7 million  $778 million   13,943  

     
Total Anglers * 302,800  5.3 million   $477 million   9,008  

     
Total Hunters *  140,100   1.7 million   $301 million   4,934  

 
*Data includes both residents and non-residents age 16 and up, and is a snapshot of participation and spending for 2011. 

Total Sportsmen does not equal the sum of Anglers and Hunters as some individuals both hunt and fish. 
 

	  



	  

AN OUTDOOR NATION	  
Sportsmen and women spent 
$90 billion in 2011, thatʼs more 
than the combined global sales 
of Appleʼs iPhone® and iPad®  
the same year. 

Since 1989 the Congressional Sportsmen’s Foundation (CSF) has maintained a singleness of 
purpose that has guided the organization to become the most respected and trusted sportsmen’s 
organization in the political arena. CSF’s mission is to work with Congress, governors, and 
state legislatures to protect and advance hunting, recreational fishing and shooting and trapping. 
The unique and collective force of the Congressional Sportsmen’s Caucus (CSC), the 
Governors Sportsmen’s Caucus (GSC) and the National Assembly of Sportsmen’s Caucuses 
(NASC), working closely with CSF, and with the support of major hunting, recreational fishing 
and shooting, and trapping organizations, serves as an unprecedented network of 
pro-sportsmen legislators that advance the agenda of America’s hunters and anglers.  

This report is made possible with help from our sponsors.	  

	   	  

	  

Title Sponsors: Sponsors: 

For more information visit www.sportsmenslink.org or call Cole Henry at 202-543-6850 x19. 
Congressional Sportsmenʼs Foundation 110 North Carolina Avenue, SE Washington, DC 20003 

Sources: Hunting in America: An Economic Force for Conservation, National Shooting Sports Foundation; Fishing in America: An Economic Force for Conservation, 
American Sportfishing Association; 2011 National Survey of Fishing, Hunting and Wildlife Associated Recreation, US Fish & Wildlife Service. 

Specific sources for state comparisons available on request, 202-543-6850. 

  NATIONAL STATISTICS 

PARTICIPANTS SPENDING JOBS SALARIES / WAGES TOTAL TAXES 

     
Sportsmen: 37.4 million * $90.0 billion ** 1.5 million $61.7 billion $26.7 billion 

     
Anglers: 33.1 million $47.7 billion 828,000 $35.3 billion $14.9 billion 

     
Hunters: 13.7 million $38.3 billion 681,000 $26.4 billion $11.8 billion 

WYOMING STATISTICS & NATIONAL RANK 

390,000 #39  $778 million  #38   13,943  #34  $390 million #35 $143 million #42 
 

* Total Sportsmen are participants age 16 and up, does not equal the sum of Anglers and Hunters as some individuals both hunt and fish.                                                    
** Total angling and hunting expenditures do not add to Total Sportsmen spending due to expenditures not categorized specifically for either pursuit. 

 
	  


